Introduction
As showed in the previous chapter, the use of social media technologies in organizations is rapidly proliferating, in the hope that these new communicative practices will help improving important organizational processes. Yet, despite this increased adoption, the implications of their use are still undervalued by communication researchers. Some scholars have further suggested that social media adoption in organizations may also alter various organizational processes (Balmer, 2001; Huang, Baptista, & Galliers, 2013) .
Given this lack of research, the aims of this chapter are basically two. First, to explore the emerging body of research on the use of social media in organizations in order to highlight how social media merge with ongoing communicative processes that occurs within and constitute organizations. Second, to draw implications for how the use of social media within organizations may affect particular organizational processes that are of great interest to communication researchers.
Social Media as a communicative practice of (post) modern culture
In the past few decades, social media have radically changed the way people communicate, interact, and define relationships by encouraging users to co-create and share information with others. In this vein, scholars and practitioners in the field have largely contribute to define the peculiarities of such media, by granting plenty of definitions. Yet, social media are "web-based internet networks where users can share information and communicate with other users in a collective manner" (Cavico, Mujtaba, Muffler, & Samuel, 2013, p. 26) . Furthermore, they are "social interactions using technology (such as the internet and cell phones) with any combination of words, pictures, video, or audio" (Smith, 2012, p. 24 ) that allow users to "communicate, socialize, sharing email, documents, pictures, video, audio files, and do each in a number of different ways" (Ibidem).
If we consider the most famous and diffused platforms created by social media we could easily see how they have completely transformed the way that friends, family, co-workers, and others communicate on a day-to-day basis, through their participation in the creation and sharing
